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Reaching out to farmers in Northern Ghana S S

Ghana MADE operates in the Northern, Upper East and Upper West Regions. Our partners from the University of
Development Studies conducted a survey on radio programmes aired in the 2014/2015 cropping season to ensure we
reached out effectively to smallholder farmers - these are the main findings for effective outreach:
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For the complete report and findings, please contact ctsikata@ghana-made.org



